
              
 
 
 
 
 

 
FAIRFIELD INN & SUITES BY MARRIOTT  

BRAND FACT SHEET 
 

 
Brand Profile: Launched in 1987, the Fairfield Inn & Suites brand has become a leader in the 

moderate tier category by providing an easy and productive travel experience, and 
the promise of consistent and reliable service at an exceptional value. The Fairfield 
Inn & Suites’ guest promises have been in place since the brand’s inception and are 
at the core of the brand’s culture:  
 ALWAYS make you feel welcome 
 ALWAYS give you a room that’s clean, fresh and reflects the highest quality 

standards 
 ALWAYS respond promptly to any need you might have  
 ALWAYS give you the service that will make you want to return 

 
 With more than 675 properties throughout the United States, Canada and Mexico, 

guests can rely on Fairfield Inn & Suites to meet their lodging needs wherever their 
travels take them. The popular Fairfield Inn & Suites brand is designed to provide 
both business and leisure guests with just what they need so travel is 
uncomplicated and productive.  

 
Locations: More than 675 hotels in North America, including urban locations in New York City, 

Chicago, Baltimore and Washington, D.C.  
 
Price Tier  Fairfield Inn & Suites is in the moderate price tier. 
Category: 
 
Hotel Features:  

 Free Wi-Fi in public spaces 
 Business Center/Lobby PC with Internet access 
 On-site business services (copying, faxing, printing)  
 Complimentary hot breakfast featuring healthy options 
 Complimentary coffee and tea service  
 24-hour staffing and daily housekeeping 
 Complimentary morning newspaper 
 Express check-out 
 Guest laundry and same day dry-cleaning service  
 Swimming pool and whirlpool  
 Vending machines offering snacks and beverages 
 Fitness room (at many locations) 
 The Market - 24/7 food and beverage pantry (at many locations)  

  
Guestroom  
Features: 

 Spacious and contemporary guest rooms 
 Revitalized sleep experience featuring a plush mattress, fluffy pillows, a downy 

blanket, and crisp, clean linens 



 Free in-room high-speed Internet access  
 Well-lit work area and ergonomic chair 
 Large TVs with cable and premium movie channels 
 In-room coffeemaker, hair dryer, iron and ironing board  
 Free local telephone calls 

 
Suite Rooms  
Also Include: 

 Separate areas for working, relaxing and sleeping 
 Entertainment area with additional television and CD/stereo system 
 In-room mini-refrigerator and microwave 

    
Marriott Rewards: Marriott Rewards, Marriott International’s award-winning guest loyalty program, is 

free to join. Points can be earned at more than 3,700 hotels in 74 countries and 
territories. Members can also choose to earn miles with 31 different airline 
partners. Marriott Rewards has no black-out dates and points can be redeemed for 
free hotel stays, airline miles, rental cars, cruises, merchandise and much more. 
For more information, visit marriottrewards.com. 

 
Reservations:  (800) 228-2800; fairfieldinn.com; marriott.com  
 
Key Brand  Shruti Buckley, Vice President and Global Brand Manager 
Executive: Fairfield Inn & Suites 
  
Contact:   Nina Herrera-Davila    Jessica Stadd    

Marriott International    Marriott International  
(301) 380-2691    (301) 380-3178 
nina.herrera-davila@marriott.com  jessica.stadd@marriott.com  
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