
 
 
 
SpringHill Suites 2012 Travel Attitudes Survey: Executive Summary 
 
TNS, an independent research company, has completed an online survey of 1,000 U.S. consumers on 
their vacation travel habits and attitudes.  This research was commissioned by SpringHill Suites, Marriott 
International’s all-suite brand, for the third year in a row and surveyed Americans on a wide variety of 
topics, from jobs and economics, to online technology and social media, to health and fitness, to 
relationships.  
 
The survey data provides a complex portrait of the state of American attitudes.   
 
The route may be different, but the destination is the same – summer vacations remain a fixture in 
America’s hardworking culture despite current economic challenges. 

The American tradition of summer vacation is not going away – most Americans (92%) are looking 
forward to a vacation this summer.  This tradition continues despite the recent rise in gas prices.  Eighty-
four percent of Americans report that gas prices have not yet changed their summer vacation plans, and 
say the average price would need to hit $4.80 before they would reconsider these plans.  With the hard 
working culture that we have (77% of Americans say they have never used a sick day as a vacation day), 
we rely on our summer getaway to allow us to rejuvenate – the #1 benefit for taking a summer vacation is 
feeling refreshed about life (59%), with feeling more connected to family a distant second (24%).  In fact, 
more than half (59%) make sure they get enough shut-eye, with extra sleep ranking second among the 
vacation activities Americans say is most important for recharging.  

Of course, we do things a lot differently than we used to because of how technology has evolved.  The 
way we plan our getaways and entertain ourselves on vacation has changed, and technology has also 
enabled us to have vacations that flow more smoothly and effortlessly than in the past.   In fact, most 
vacationers (89%) expect their vacation to go off without a hitch!   And although technology still won’t 
allow us to control the weather (the most likely vacation hiccup cited by almost a third (31%) of summer 
travelers), it does allow us to keep close tabs on it and plan accordingly. 

Vacation planning in 2012 

Most Americans plan their vacations in advance (87%), spending 5 hours on average planning, and often 
starting months in advance.  Time-strapped vacationers should not be discouraged however, as planning 
can be done quickly— over one-third (36%) of Americans spend just 2 hours or less planning and 
researching their summer vacation.   With 58 percent using travel websites to plan their vacation (45% 
use reservation sites, 26% use travel review sites, 14% use travel guidebooks sites) and 14 percent using 
social buying, such as Groupon or Living Social, technology is a great facilitator of quick vacation 
planning.   And with road trips by car the most popular way to travel to summer vacation destinations, 
especially for those travelling with children under 12 (79%), a road trip can be fun for spontaneous types 
and planners alike.   

Tips to ensure smooth sailing:  

o Check your packing list twice— the top five items travelers are likely to forget are their cell 
phone charger (24%), sunscreen (20%), razor (18%), toothbrush (15%) and sunglasses 
(14%);   also make sure all necessary medications are packed— it tops the list of important 
“health and wellness” items that are brought on vacation (31%) 



o Check under the hood and grab that GPS – around 1 in 10 expect to get lost (11%) or have 
car trouble (9%), both of which are preventable with proper planning 

o Get your affairs in order at work and arrange for backup – over half (51%) of Americans have 
had to cancel or postpone a vacation day, and of those, (32%) did so due to a work related 
reason 

Americans’ love affair with technology and gadgets continues while on vacation 

Whether it’s a phone, DVD player, iPod, video game, e-reader, laptop or other web-enabled device, 
Americans utilize gadgets for a wide range of purposes on vacation:  

o As a tool – Americans use their phone on vacation as a tip calculator (16%), camera (48%), 
alarm clock (46%), directions (25%), reservations (30%), keep in touch with family/friends 
(68%) 

o To stay connected – social media (24%), connecting with work(almost half of Americans 
(47%) check their email on vacation, with 37% doing so at least once a day) 

o To entertain kids – along with snack foods (60%), TV/DVDs top the list of techniques parents 
use to entertain their children on the road.   54 percent turn on the TV/DVD to 
distract/entertain their children on the road, followed by portable game players (47%), iPods 
(41%), and games on an iPad or laptop (38%)  

o Safety – 20 percent of parents give kids cell phones to help keep them safe on vacation 
 

How Americans recharge on vacation 

o Travel and sightseeing (77%) and indulging in eating and drinking (71%) rank highest among 
the vacation activities Americans do to recharge.  Visiting a new destination was the most 
frequently cited reason for trips planned in 2012 (37%), with cultural trips ranked fourth (11%) 

o Family reunions retain their popularity— More than 1 in 4 Americans (27%) are planning a 
trip for this reason in 2012 

o Perfect amount of time for a vacation?  One week.  Almost half of Americans (48%) think that 
one week is the ideal amount of time for a vacation.  35 percent cite two weeks as the perfect 
length 

o A room with a view.  After housekeeping (46%), beautiful views (20%) top the hotel luxuries 
Americans wish they could bring home from vacation.  And when they walk into a hotel room, 
more report that the first thing they do is check out the view than anything else (32%) 

o Americans are most excited to get away from housekeeping while on vacation (41%)  
o Staying healthy helps many Americans recharge.  78 percent believe it is important to 

maintain a healthy routine while on holiday 
 

Men versus women  

o Men get more vacation time than women.  Almost half (44%) get three weeks or more 
compared to just 30% of women  

 This could be why men’s ideal vacation is more likely to be two weeks or more (52%), 
while women are more likely to want their vacations to last just one week or less 
(61%) 

o Men especially need a break from work 



 Men are more likely to cancel vacation due to work (60 percent of men vs. 41 percent 
of women)  

 Men are also more likely to check work email on vacation than women  (43% of men 
vs. 28% of women) 

 It is no surprise, therefore, that vacation time for men provides a much needed break 
from their boss and co workers.   17 percent of men say their boss is the one person 
they need a break from while on vacation (coworkers were a close second at 12%), 
compared to only 11 percent of women  

 More men expect to come back from vacation feeling refreshed at work (17% of men 
vs. 11% of women) 

o Men and women use technology somewhat differently 

 Men check email more often. Almost half of all Americans (47%) check their email on 
vacation, with men more likely than women to check it every day (43% vs. 30%) 

 Women use social media more.  69 percent of women vs. 53 percent of men check 
social media on vacation 

 Men are more likely than women to give up Facebook and Twitter for their dream 
vacation.   37 percent of men say they’d give up Facebook and Twitter for six months 
in order to go on a dream vacation, versus only 24 percent of women 

o Men spend more time planning 

 Men tend to spend more time planning vacations (5.2 hours versus 4.6 hours for 
women) 

 Men are therefore more likely to expect their vacations to go off without a hitch. (37% 
of men vs. 28% of women)    

o Women spend more time preparing 

 Once vacations are planned, almost 1 in 3 men (31%) do nothing special to prepare 
themselves before going on vacation, while only 14 percent of women do nothing 

o The one thing men will do more often than women is get a haircut (37% of 
men versus 29% of women) 

 Sunscreen is more important to women than men when packing for vacation.  33 
percent of women think it’s important to pack sunscreen for vacation compared to 20 
percent of men 

Younger versus older Americans  

o Younger travelers prefer shorter vacations. Over half of 18-34 year olds (55%) think one 
week is the ideal vacation time  

o 18-34 year olds are most likely to plan vacations last minute. More than half (58%) start to 
plan one month or less prior to vacation, while seniors take more time to plan summer 
vacations (15% of ages 55+ start planning their summer travels six months or more in 
advance compared to 9% of those of ages 18-35) 

o Planning pays off for seniors.   Almost all who are 55+ (94%) expect their vacations to go off 
without a hitch   



o Experience also seems to pay off for seniors.  Less than half of those 55+ years old (42%) 
expect to forget something when they pack compared to 73% of those between the ages of 
18-35   

o Maintaining a healthy routine is more important to seniors.  Nearly 9 of 10 travelers 55+ 
(86%) say it is important, compared to 74 percent between the ages of 18-34 and 75 percent 
between the ages of 35-54 

Regional differences 

New York Specific Stats 

o New Yorkers like to sunbathe   
 New Yorkers like to sunbathe (68%) on vacation more than people from other states 

o California –48%, Washington D.C. –46%, Texas–43%, Florida – 44% 
 

o New Yorkers cite shaving as the one thing they can’t go without on vacation  
 New Yorkers more likely to shave (21%) than California (16%), Florida (16%), Texas 

(12%), Illinois (10%), Washington D.C. area (7%) 
 

o New Yorkers overwhelmingly need a break from their boss on vacation  
 28 percent of New Yorkers say their boss is the one person they need a break from 

the most while on vacation  
o Florida – 19%, Washington D.C. – 17%, Texas – 14%, Illinois – 13%, 

California – 8% 
 

California and Washington D.C. Specific Stats 

o California and Washington D.C. metro area residents are less likely to plan their vacations 
 California (63%) and Virginia/Maryland/DC (67%) travelers are less likely to plan 

ahead when it comes to vacations compared to the national average at 79 percent 
 

o Pacific Sun and breezes promote healthy, happy relationships in the Golden State 
 Almost 8 out of 10 Californians (78%) chose ‘no one’ when asked who they need a 

break from on vacation, compared to about 50-60 percent elsewhere in the country  
 

Texas Specific Stats 

o Housekeeping, beautiful views top the hotel luxuries Americans wish they could bring home 
from vacation 

 57 percent from Texas named the housekeeping as the one thing they’d bring back 
home  
 

Florida Specific Stats 

o What’s the first thing Floridians do when they walk into a hotel room?  
 While nationally 32 percent of Americans check out the view from the hotel window 

as soon as they enter the room, the first thing Floridians do is lock the door (19%) 
(compared to 13% nationally) 
 



Illinois Specific Stats 

o Nearly half of Americans continue to check their work email on vacation (47%), but people 
from Illinois report checking their emails daily more than other cities  

 Illinois – 56%, Washington D.C. – 38%, California – 36%, New York – 34%, Texas – 
28% 

 

 


